
Virtual Events    
The Way Forward
KIVO3D, based just outside Brussels, is 
specialised in creating 3D/360 virtual 
visits for clients varying from individual 
artists to the European Commission.

Since Covid, we are increasingly invited 
to attend virtual events, conferences, 
trade shows, art fairs etc. but let’s be 
honest - some work well while others 
can be a disaster. 

Event organizers, exhibitors and visitors 
to a virtual event need to enjoy AND 
benefit from the experience. Buyers 
need to meet and interact with sellers. 
Presenters need to engage with their 
audience.

When we go to a LIVE event, we are 
physically there, we are involved. But 
the VIRTUAL attendee will be sitting at 
their computer screen with all sorts of 
distractions. The secret is to hold their 
attention and to make sure they are 
seeing exactly what they need – full 
engagement.

Let’s look at a virtual event from the 
exhibitor or sponsor point of view. Exhi-
bitors at a LIVE trade show will have a 
multitude of costs including prepara-
tion time, stand and space costs and 
personnel attendance costs. With a VIR-
TUAL event, most of these costs disap-
pear. Live or virtual, marketing directors 
want to see high attendance numbers. 
Sales directors care less about visitor 
numbers; their interest is the number of 
qualified leads. A good virtual event has 
to engage with the correct audience. At 
a live event, visitors may happen across 
something that they have not seen 
before. The virtual event should aim to 
enable this too.
Another major advantage of a virtual 
event is that there is no time limitation. 
Most live events and exhibitions are 
open for 1 to 7 days whereas with a 
virtual event, you might choose to have 
a 4-day event with online live presenta-
tions and the space can then stay open 
for another month or two, or even for a 
year until the next event!

The majority of 2020 was spent looking 
at virtual events to ascertain what 
works best. When we talk to clients, 
our aim is to find solutions which meet 
their budget and will achieve their 
aims. It’s a question of finding the right 

p u b l i r e p o r t a g e

balance. Some will need 3D virtual 
spaces, but for other events a 3D space 
is simply not necessary or is too expen-
sive for the exhibitors. One of our virtual 
trade show solutions does not include 
virtual 3D, but from an exhibitor point of 
view still provides the full engagement 
experience with visitors.

That said, what we love about creating 
virtual spaces is that there are no limits 
– geographical or imaginary. We can 
supply a virtual art gallery in New York 
as easily as one in Brussels. You want 
your space located in the middle of a 
field or in an art-deco style building? 
Our designers will love you – the more 
fun, the better!

In Covid times, 3D virtual spaces have 
proven ideal for creating showrooms 
and exhibition stands and conference 
rooms. Drone software specialist, 
Sitemark based in Leuven, usually go 
to trade fairs with a large popup booth. 
Their new virtual 3D stand looks like the 
one they could only dream of using, but 
at 10% of the cost and it can be used 
many times over. And as they had no 
physical showroom in their offices, the 
virtual 3D stand also doubles as a virtual 
showroom on their website.

Conference venue, Seven Heads located 
just outside Brussels, has also benefited 
from using a 3D/360 tour which allows 
website visitors to see exactly what 

they are getting. Their research has 
found that the tour played a major part 
in the decision when people rented the 
venue.

The European Commission has used our 
virtual rooms for several recent confe-
rence events: a perfect way of making 
videos, presentations and documents 
available to attendees in a fun and 
creative manner. But let’s have a look 
at engagement. There is the 15 second 
rule for visitors to a web page – if you 
don’t have their attention in 15 seconds, 
they have gone. Analytics showed that 
visitors to these 3D rooms were coming 
back several times and the average visit 
was over 5 minutes!

Finally, a key part of our virtual event 
program includes making links available 
for networking, for initiating sales calls 
and contacts and for making appoint-
ments. Bringing buyers together with 
sellers. Bringing influencers together 
with their audience.
. 

Charles Henniker

Do you want to know more?
Contact KIVO 3D for your custom 
quotation.
 
www.kivo3d.com


